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The Global Credit Crisis

Is the worst yet to come?
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Legal Disclaimer

The purpose of this survey is to provide a cross section look at what business people in Europe, North America and
Australia and New Zealand see as the issues surrounding the current or perceived global credit crises. In accessing this
survey, you signify your agreement with, and understanding of the following terms of use and legal restrictions regarding
the survey results.

Content

Survey results and content were based on data collected and tabulated by Heliview. The survey results and content is for
informational purposes only and should not be considered as a substitute for professional advice in specific situations.
Information on which the survey results were based was not audited or verified. The data and charts may not be copied or
reproduced without permission and the content may not be modified.

Although care has been taken to ensure data quality, Atradius Credit Insurance N.V. (“Atradius”) and its contributors (as
referred to in paragraph 1.2 of this survey) do not guarantee the accuracy or completeness of the survey or of any of the
information presented herein. They will not be held liable for any inaccuracies or omissions the content may contain and
the information is presented without warranty, express or implied.

Atradius makes no representations that the content of the survey or the conclusions drawn therein are appropriate for
every use in every jurisdiction. Those using the information do so at their own risk and are responsible for their own
compliance with applicable laws or regulations.

Liability Waiver

Atradius Credit Insurance N.V., its affiliates and subsidiaries and the contributors assume no liability for any loss or
damage as a result of errors or omissions in the information or for damages resulting from use, misuse or inability to use
the data presented.



1 Introduction

1.1 Background

In 2007, the first wave of what has come to be known as the credit crisis hit global financial markets. The credit crisis,
which was triggered by a surge in defaults on sub-prime loans, primarily in the US, has created a great deal of concern
about the quality of the collateralized debt instruments (CDOs) into which they had been packaged and sold to investors.
With no buyers, values tumbled and many CDOs lost almost all of their value practically overnight creating huge losses for
financial institutions and other investors who had invested in them. The lack of trust in the financial markets resulted in
tremendous stress on liquidity and an overall more restrictive credit environment. The ripple effect of the sub-
prime/credit crisis is just beginning and threatens a wide range of businesses throughout the world.

The survey was undertaken to get an indication of the current and potential impact of the credit crisis on businesses
across the world and how companies plan on managing their receivables in an environment in which it is likely that the
focus on quality receivables management practices will be highlighted. Businesses in 14 countries around the world
(Belgium, Denmark, France, Germany, Italy, the Netherlands, Spain, Sweden, Switzerland, the United Kingdom, Australia
and New-Zealand, Mexico and the United States) were asked about their impressions of the effects of the global credit
crisis and their views on its possible future impact.

1.2 Survey Sponsorship

Atradius

The survey was sponsored by Atradius Credit Insurance one of the world’s leading credit insurance companies with more
than 160 points of service in 40 countries. As a credit insurer, Atradius stakes its livelihood on maintaining a high level of
awareness about issues that can reduce a buyer’s ability to pay for the products or services that it has purchased on credit.

Credit Research Foundation CRF

In the United States, the survey was performed in cooperation with the Credit Research Foundation, the foremost non-
profit, member-supported, education, and research organization dedicated to the credit and financial management
community. CRF emphasizes the role of education and research activities to aid business credit, accounts receivable and
customer financial managers.

Heliview

The survey was implemented and the global results, including analysis of raw data and production of graphs, were
compiled by Heliview. Heliview offers information in order to optimise diverse business processes. Heliview supplies
marketing research solutions and organizes conferences. Having offices in both Belgium and the Netherlands, Heliview is
able to cover the entire Benelux region.



2 Summary

§  Larger companies are more often impacted by the credit crisis than smaller companies. This may reflect a
number of potential contributing factors. The most evident by the survey results is the more frequent use of
receivables securitization to improve cash flow. Other contributing factors may include a broader customer
portfolio and geographic spread of their businesses. All of these factors increase the opportunity for larger
companies to be impacted.

§  Geographically, companies in the United States (68%) have been most impacted by the credit crisis. Mexican
businesses were impacted almost as frequently (60%) as companies in the United States. This to a great extent
reflects the importance of the United States as a trading partner for Mexico. Approximately 80% of Mexican
exports are sold to the United States.

§  Other countries that have shown a relatively widespread exposure to the credit crisis include Italy (58%), the UK
(46%), Spain (44%), and Australia/New Zealand (43%). Factors that may be contributing to these results
include reliance on the building and construction or the financial services industry for GDP growth, a relatively
large percentage of GDP tied to trade with the United States or heavy use of receivables securitization.

§  Sweden expressed a very low amount of impact from the credit crisis (7%). This largely reflects the less frequent
use (4%) of receivables securitisation in Sweden.

§  Businesses in the Energy sector have been most frequently impacted (51%) by the credit crisis. This largely
reflects the more frequent use of receivables securitization of companies in this industry.

§  Other industries experiencing a relatively high frequency of impact include Conglomerates, Consumer Goods
and Building Supply & Construction all with 45% of responding companies having experienced an impact from
the credit crisis.

§  Direct exposure to sub-prime lending is higher in Europe (14%) than in the United States (9%)

§  Only 28% of businesses in Europe stated they have an indirect exposure to sub-prime lending compared to 31%
overall. Mexico (51%) and the United States (46%) had the greatest exposure while Sweden (10%) and the
Netherlands (15%) the least amount of exposure.

§  Securitization of receivables is most prominent in Australia and the United Kingdom and to a slightly lesser
degree in Mexico and Spain. In Switzerland and Denmark only one in ten companies securitizes its receivables,
in Sweden just one in 25.

§ By industry, securitization of receivables is most prominent in the Basic Materials and Energy industries. Absent
the addition of other factors weighing on industry growth, a return to confidence of the secondary financing
markets should likewise improve growth opportunities for companies in these industries.

§  Tightening of credit markets has been most pronounced in Mexico where 69% of companies have experienced
both short- and long-term tightening. A relatively high percentage of companies in Italy and Spain have also
experienced tightening credit markets. At the other end of the spectrum, more than 80% of companies in
Sweden and more than 70% of companies in the Netherlands and Denmark reported no tightening of credit
markets. On average there has been slightly more tightening of short-term credit.

§ By industry, the Agricultural industry has experienced the least tightening of credit markets while the Energy
industry has experienced the most tightening.

§  Looking forward, all markets except Spain are expecting more short-term than long-term tightening of credit
markets. The United States has the highest expectation of tightening with short-term market tightening
expected by more than 90% of respondents. Sweden and the Netherlands again have the lowest expectations
of tightening.

§  On average only about 38% of the companies surveyed have adjusted their credit extension practices as a result

of the credit crisis. Companies in Mexico have made the most adjustments both in extending more liberal credit
terms and also in extending more conservative credit terms.



§  Companies in Italy are the most critical of the central banks” efforts to curb the impact of the credit crisis. 62%
of Italian respondents said that the central banks are not doing enough to stimulate credit market liquidity. By
industry, Consumer Goods companies are the most critical. This was the only industry in which more than 50%
believed that central banks are not doing enough to stimulate liquidity.

§  The overwhelming sentiment is that either national or global economies will slow in 2008. However in Sweden
(34%) and in the Netherlands (25%) a reasonably significant number of companies are not expecting any
economic slowdown in 2008.

§  Approximately 65% of all companies anticipate a small number of bank failures as a result of the credit crisis.
§ Inall countries, more companies are expecting an impact on their company and industry, going forward, than
have already experienced an impact. Companies in the United States are almost unanimous with 90% of

respondents anticipating a future impact. Companies in Sweden and the Netherlands have the lowest
expectations of a future impact resulting from the credit crisis.
§  The United States is by far expected to suffer the most from the credit crisis in the next 12 months.

§  Businesses sectors that are expected to suffer most over the coming twelve months are the Building Supply &
Construction, Industrial & Manufacturing and Consumer Goods industries.



3 Survey design
3.1  Research approach
A net number of 2502 online interviews were conducted exclusively for this topic. There was no combination of topics.

3.2 Population

The survey population consists of all establishments in the aforementioned countries (Belgium, Denmark, France,
Germany, Italy, The Netherlands, Spain, Sweden, Switzerland, the United Kingdom, Australia and New-Zealand, Mexico
and the US). The population is divided into two categories based on annual gross sales:

Below €10 million

€10 Million and more

3.3  Sample
3.3.1  Response overview

The respondents are business professionals who sell products and services on credit or rely on the credit markets to create
liquidity for their companies to grow.

Response overview Credit Crisis Survey

Interviews started 21280
Interviews stopped 1618
Screen outs (does not meet criteria) 12457
Quota full 4703
Net sample 2502

3.3.2  Sample description and sample size

In the table below the distribution of the sample is presented.

Total annual gross sales

Below €10 Million €10 Million and more
Country N % n %

Europe 626 33% 1264 67% 1890 100%
Belgium 69 33% 137 67% 206 100%
Denmark 50 32% 105 68% 155 100%
France 68 33% 140 67% 208 100%
Germany 69 33% 141 67% 210 100%
Italy 68 32% 143 68% 211 100%
The Netherlands 70 33% 140 67% 210 100%
Spain 63 31% 140 69% 203 100%
Sweden 50 32% 105 68% 155 100%
Switzerland 46 39% 72 61% 118 100%
UK 73 34% 141 66% 214 100%

Australia / New Zealand 51 34% 101 66% 152 100%

Mexico 45 30% 107 70% 152 100%

us 14 5% 294 95% 308 100%

Total 736 29% 1766 71% 2502 100%




3.3.3  Sample overview

Business sector (n=2418) n %
Agriculture 42 2%
Basic Materials 32 1%
Building Supply and construction 231 10%
Conglomerate 35 1%
Consumer Goods 190 8%
Distribution & Wholesale 235 10%
Energy 64 3%
Entertainment 82 3%
Healthcare 149 6%
Industrial and manufacturing 326 13%
Services 701 29%
Technology 160 7%
Telecommunications 64 3%
Transportation 107 4%

Key geographical areas of operation (n=2422)

Multiple response

Global 666 27%
USA 254 10%
Europe 1383 57%
Asia 70 3%
North & South America 148 6%
Africa 37 204
Australia / New Zealand 136 6%

3.3.4  Mode of sampling and source of address data

The research has been executed by means of an a-select stratified sample; i.e. interviews are not randomly divided across

sectors and employee classes, but according to a preset division.
Within these divided sections a random selection has been made.

The sources used for the address information are Panelclix, SSI, Toluna and CRF.




3.3.5  Reliability

The interview results are due to sample margins. For the interpretation of the results this has to be taken into
consideration. Therefore one can make use of the following formula for the 95%-reliability intervals. The formula for
calculating the borders of these intervals is:

9 P = sample result

. aPxQo Q =1-P

margin=1,96 x_|¢——+ n = number of respondents
\én-1g

Based upon this calculation a 95% probability can be assessed as to how much higher or lower the actual values might be.
In the nomogram below the accuracy margins for the sample results can be read.

Nomogram
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The nomogram shows that a sample of 2502 interviews with an interview result of 10% (or 90%) has a margin of above or
below 1.2%. This means that if a similar survey is conducted there is a 95% certainty that the outcome will be within the
range of 8.8% to 11.2%. In other words, in “reality” the outcome of a similar survey will almost certainly be between
8.8% and 11.2%.

Suppose that the next measurement, with an equal amount of interviews, will lead to an outcome of 20%. In that case,
the real percentage (see nomogram) will be between 18.4% and 21.6% (20% +/- 1.6%). The range mentioned above,
and the range found as a result, do not overlap. This entails that the difference between the first percentage (10%) and
second percentage (20%) is significant from a statistical point of view. A difference between the mean percentages is
statistically significant, when the ranges do not overlap.

Tables that show the average scores, also show the standard error. On every average score the above and below margin
(with a 95% norm) is made up of twice the standard error. So if f.e. 3.6 is the average score and the standard error is 0.2
then the actual value will be, with 95% certainty, between 3.2 and 4 (3.6 +/- 2x 0.2).

If the next measurement would result in f.e. of 4.7 with a standard error of 0.2 then the actual score will be within the

range of 4.3 to 5.1 (4.7 +/- 2 x 0.2). This range (4.3 - 5.1) and the range mentioned above (3.2 — 4.0) do not overlap.
This means that the difference of the first score (3.6) and the second score (4.7) is statistically significant.



3.3.6  Weighting factors
Within the scope of the comparability of the results between the different countries in the sample an equal proportion of
establishments with higher and lower annual gross sales has been striven for:

Below €10 million 30%

€10 Million and more 70%
As shown in the sampling description (83.3.2) within this survey a disproportionate sampling has been applied: the
division of the actual sampling does not exactly match the desired division. Hence in calculating the percentages in tables
and figures weighting factors have been used to correct the differences between the countries.
3.3.7  Screening question
The following screening question has been applied to ensure that the respondent is informed well enough to participate:

This study concerns the effects of the worldwide credit crisis and the impact it has on organizations worldwide.
Are you involved in the financial decision making within your company?

34 Fieldwork
3.4.1  Questionnaire

A structured questionnaire was built to monitor the respondents” perceived exposure to, impact from and actions to
protect themselves against credit crisis related disruptions to their business.

3.4.2 Pilot Phase

Before the actual start of the survey the questionnaire was extensively tested for length, consistency and validity. As an
outcome of these test, no changes needed to be made to the questionnaire.

3.4.3 Code of conduct

All interviews were conducted in conformity to the ESOMAR and MOA codes for marketing research and the WPR
(Personal Registration Law). No information can be given about who gave what answer. Therefore, all answers are
anonymous.

3.5  Data processing
3.5.1  Assimilation of the open questions

Using the software package SPSS the survey results were analysed and assimilated into charts and summaries. At the end
of the survey the text answers in the category ‘other’, were categorized using the existing codes or given a new code.
Answers that were unfit to categorize are represented in the so called open answer charts. Missing values are not taken
into account in the survey results and are considered normally divided.

3.6 Project coordination

The overall coordination is the Senior Analyst’s responsibility. Aiding him are qualified analysts who are responsible for
the quality control of the fieldwork, the statistical analysis and the report.

3.7 Remarks with regard to the survey and the report

The answers and opinions of the respondent are generalized according to the population, but one should take into
account that the interpretation of the answers is based on interview data and that the respondent’s answers could deviate
from factual reality. Additionally, survey results might be based on answers given by a small number of respondents.
These answers should be considered as an indication.

When reporting the results where the scale or questions allows for a single answer, it may occur that the results are a

percent more or less then a 100%. This is the consequence of rounding off the results. We have chosen not to adjust the
results to present an outcome that would fit to 100%, so that the individual results will be as exact as possible.



4  Results in detail

In the summer of 2007 the sub-prime mortgage meltdown in the United States began a crisis on financial markets
worldwide. So far the crisis has resulted in financial setbacks of some major companies, especially in the financial services
sector. Some analysts predict the credit crisis will ultimately cause a worldwide recession in 2008. This report determines
the sentiment on this subject of business professionals who sell products and services on credit or rely on the credit
markets to create liquidity for their companies to grow.

41 Current situation worldwide

In general about one third (36%) of all the responding companies in this survey have experienced some impact from the
credit crisis. The graph below gives and indication of the breadth of impact the credit crisis has had across the globe.
Thus far, the impact has been greatest in the United States and Mexico. In Europe the impact has been felt most in Italy,
the United Kingdom and Spain. In Sweden the impact of the credit crisis has been the lowest of all countries investigated.

Percentage of businesses that have been impacted by the current credit crisis
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When looking at annual gross sales larger companies are more likely to have been impacted by the credit crisis. Less than
30% of small companies (less than €10 million annual gross sales) reported an impact, versus almost half of all ‘big’
companies (more than €1 billion annual gross sales).

Percentage of businesses that have been impacted by the current credit crisis
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€10 Million - €100 Million

0,
(n=767) 35%

€100 Million - €1 Billion (n=494) 44%

> €1 Billion (n=349) 46%

Sample: All establishments




The following graph shows the impact of the credit crisis per industry. Establishments in the energy industry have been
especially impacted whereas companies in the health care industry and the services industry reported a relatively low
frequency of impact.

Percentage of businesses that have been impacted by the current credit crisis
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4.2 Causes and effects

The main cause of a credit crunch is a reduction in the market prices of previously ‘overvalued” financial assets. The
current credit crisis was set in motion by a rapid acceleration in defaults on mortgages in the United States; largely sub-
prime. (Sub-prime mortgages are typically characterized as adjustable rate loans with introductory rates that are below
the prime rate. After a specified time, often two to three years, the mortgages adjust to market rates. Market rates are
normally higher than the earlier introductory rate.) This has resulted in a spike in mortgage defaults.

Sub-prime mortgage loans were securitized and resold throughout the financial services industry worldwide. Their value
deflated to nearly worthless practically overnight creating very cautious trading environments, particularly for debt
instruments into which these sub-prime loans might have been packaged. As it was unclear which assets they were in, this
caused a lack of trust in financial markets and much of the interbank loan activity grinded to a halt until central banks
intervened and created liquidity.

The following graphs show the degree to which businesses are exposed to sub-prime lending (directly and indirectly) and

the degree to which they securitize their own receivables. The latter gives an indication of the vulnerability of the
economy to possible impacts of the credit crisis.



421  Sub-prime lending

About one third (31%) of all companies in the countries investigated are indirectly exposed to sub-prime lending,
whereas about one in eight (15%) are directly exposed. US and Mexican companies in particular face indirect exposure.
The fact that direct exposure is higher in most European countries than in the US might be seen as quite remarkable
considering the bulk of the sub-prime mortgage defaults are occurring in the US and because many of the securities
these loans are packaged into probably originated from US mortgage companies and other US financial institutions. Some
explanations for this however may be investments by European companies in US securities offering higher returns and
more frequent use of secondary financial markets to securitize receivables by European countries.

Although 58% of Italian companies indicated they have been impacted by the credit crisis, (See chart in Section 4.1) the
frequency with which they reported exposure to sub-prime lending is not unusually high. This is particularly the case
when looking at the frequency of indirect exposure which is below average. This suggests that, in Italy in particular,
companies are recognizing the ripple effect that the credit crisis is beginning to show on the global economy. It is
anticipated that this ripple will expand in 2008.

German companies report a relatively high exposure to sub-prime lending compared to the impact of the credit crisis
reported in Germany. The same holds for French companies. This result may reflect exposure to the above noted
investment risks, while conversely reflecting that these countries, on a percentage of trade basis, do not rely too heavily
on trade with the US to drive their economies.

Does your business have any exposure (indirect or direct) to sub-prime lending?
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Thus far, larger companies have been more often directly as well as indirectly exposed to sub-prime lending than smaller
companies. The responses here somewhat mirror the responses about securitization and highlight the link between the
two.

Does your business have any exposure (indirect or direct) to sub-prime lending?
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When looking at exposure per industry conglomerates and establishments in the building supply & construction industries
have the highest rate of indirect exposure to sub-prime lending. Energy reports a relatively high indirect exposure, but a
very high direct exposure to sub-prime lending. The basic materials and agriculture industries are also relatively often
directly exposed to sub-prime lending. Frequency of exposure is largely tied to the securitization of receivables (See
Section 4.2.2) where reduced demand for commercialized debt obligations has limited the refinancing options available to
many companies. However this explanation does not follow suit for the agriculture industry. For agriculture, the
availability and cost of loans available to finance their businesses is likely the driving force for their responses.

Does your business have any exposure (indirect or direct) to sub-prime lending?
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422 Securitization

Securitization of receivables is most prominent in Australia and the United Kingdom and to a slightly lesser degree in
Mexico and Spain. In Switzerland and Denmark only one in ten companies securitizes its receivables, in Sweden just one
in 25.

Do you securitize your receivables?
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Thus far, the degree to which companies securitize their receivables increases as annual gross sales rise. This again
strengthens the argument that companies that securitize their receivables are more likely to be impacted by the credit
crisis.

Do you securitize your receivables?
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Securitization of receivables occurs most often in the basic materials and energy industries. (Conglomerates also showed a
relatively high frequency of use of receivables securitization.) Absent the addition of other factors weighing on industry
growth, a return to confidence of the secondary financing markets should likewise improve growth opportunities for
companies in these industries.

Do you securitize your receivables?
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4.2.3  Tightening credit markets

One of the characteristics of a credit crunch is often a sudden reduction in the availability of financing or a sudden
increase in the cost of obtaining a loan from the banks. The following graphs show the degree to which companies
worldwide have experienced a tightening of credit markets since the onset of the current credit crisis (summer 2007).
Within this period of time a distinction is made between short-term (ST) and long-term (LT) effects.

Mexican, Spanish and Italian companies have experienced the most tightening when it comes to the availability of short-
and long-term financing. While the impact of the credit crisis is relatively large in the US, it is quite remarkable that US
companies report a relatively small experience with tightening financial markets. To a lesser degree, the same holds for
companies from Australia and New Zealand. Perhaps moves by central banks to stabilize financial markets and improve
access to credit are achieving the desired results in these markets.

What changes has your company experienced in availability of financing?
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The graph below shows that fewer smaller companies (less than €10 million annual gross sales) have experienced changes
in the availability of financing. The differences however are far less pronounced then they are on a country by country
basis.

The short-term impact has been more prevalent, but only marginally.

What changes has your company experienced in availability of financing?
c
£ Shortterm (n=693) 64%
=
o
—
“\f Long term (n=649) 68%
S S Shortterm (n=755) 53%
53
[N =]
% & Longterm (n=724) 55%
—
W
- Short term (n=474) 48%
S5
S5
8 Long term (n=448) 54%
@
§ Shortterm (n=328) 50%
E
@
A Long term (n=315) 53%
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The following graph shows the changes in the availability of financing experienced per industry. Tightening of short-term
credit markets has been most notable in the energy sector. Long-term tightening has been most notable in the basic
materials sector. Both of these sectors tend to be capital intensive industries that are relatively highly reliant on the credit
markets for financing their operations.

A Agriculture H Entertainment

B Basic Materials I Healthcare

C Building Supply & Construction J Industrial & Manufacturing
D Conglomerate K Services

E Consumer Goods L Technology

F Distribution & Wholesale M Telecommunications

G Energy N Transportation

What changes has your company experienced in availability of financing?

Short term (n=41) [EEELZ) 15% 69%
Long term (n=40) WPLZ) 16% 72%

Short term (n=30) 16% 31% 54%
Long term (n=29) 27% 32% 41%

Short term (n=210) 24% 29% 47%
Long term (n=197) 31% 22% 48%

Short term (n=35) 38% 12% 49%
Long term (n=32) 32% 13% 54%
Short term (n=166) 32% 23% 45%

Long term (n=156) 29% 19% 51%

Short term (n=208) 22% 17% 61%
Long term (n=198) 24% 15% 61%
Short term (n=55) 30% 30%

Long term (n=54) 29% 47%

Short term (n=80) 29% 46%
Long term (n=71) [k} AL 62%
Short term (n=128) 24% 19% 57%

Long term (n=123) 18% 20% 61%
Short term (n=289) 30% 17% 53%
Long term (n=270) 24% 18% 58%

Short term (n=648) 23% 16% 61%
Long term (n=622) 20% 16% 64%

Short term (n=144) 26% 20% 54%
Long term (n=135) 22% 21% 56%

Short term (n=52) 20% 30% 50%
Long term (n=48) 26% 17% 57%

Short term (n=96) 25% 26% 49%
Long term (n=94) 26% 20% 54%
W Moderate tightening
Sample: All establishments W Significant tightening
No changes




The graph below shows respondents” expectations of tightening financial markets in the next year by country. A very
large number of US companies (92%) expect the short-term financial markets in the US will tighten over the next twelve
months. The same holds for three quarters of all British and Spanish companies and two thirds of Australian, Mexican and
German companies.

Expectations of tightening long-term credit markets are highest in Spain, which at the same time is the only country
where there is a greater expectation of long-term tightening than of short-term credit market tightening.

In Italy, though approximately half of respondents anticipate further tightening of credit markets, it appears that
companies believe the bulk of the tightening has already occurred (See Section 4.2.3). Conversely, in a number of other
countries like the US, Spain and the United Kingdom companies are anticipating that the worst is yet to come.

Do you anticipate there will be tightening credit markets over the next year?
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68%

67%
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(n=241) 70%

59%

Europe (n=1505) 43%

Belgium (n=156) 55%

w
3
3

0,
Denmark (n=119) 5% 53%

53%

France (n=152) 31%
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The expectation of tightening credit markets over the next year is slightly higher among larger companies.

Do you anticipate there will be tightening credit markets over the next year?

59%
< €10 Million (n=574)

€10 Million - €100 Million 61%

(n=672)

€100 Million - €1 Billion 66%

(n=440)

67%
> €1 Billion (n=319) M Short term

W Long term

Sample: All establishments




All industries expect more tightening of short-term credit markets than long-term markets. Conglomerates however, have
a particularly low expectation of tightening of long-term credit markets in 2008.

Do you anticipate there will be tightening credit markets over the next year?

Agriculture (n=38) 48%

65%

Basic Materials (n=27) 63% 2300
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Building Supply & 54%
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65%
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58%
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62%
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Sample: All establishments




Tightening financial markets as a result of a credit crisis have both direct and indirect effects which can negatively impact
the growth of national and/or global economies. The following graph shows that a reduction of expenses and restriction
of growth due to a lack of capital available for growth initiatives are considered, by the survey respondents, to be the
most notable expected impacts of tightening financial markets (both by 28% of companies). Further on rising financing
costs and delays in investments in property, plant and equipment are expected by approximately 25% of companies.

Countries in which companies are most likely to cut back on their expenses as financial markets tighten are Italy (41%)
and Belgium (39%). Countries in which companies are most likely to suffer restrictions to growth due to insufficient
capital available for growth initiatives include Mexico (50%) and Spain (39%).

How would tight credit impact your business? - TOTAL

Reduce expenses I 28%
Restrict growth due to lack of capital for initiatives I 28%
Increase interest/financing costs I 269%
Delay investment in property, plant and equipment I 24%
Restrict growth due to lack of inventory I 19%
Limit marketing initiatives I 18%
Cause a workforce cutback I 17%
Negatively impact market share NN 16%
Delay launch of new products I 13%
Restrict R&D I 11%
Limit M&A opportunities I 11%
Clients impacted and therefore reduce spending NN 10%
Consolidation of operations NN 0%
Enhance M&A opportunities I 6%
General decrease of growth I 2%

Note: Multiple answers possible
Sample: All establishments (n=2266)

See Appendix A for the impact of tight credit per country



424 Credit extension

As a result of the credit crisis and accompanying tightening financial markets, companies may adjust their own approach
to extending credit to customers. The graph below shows that credit extension practices have been changed, in particular,
in countries where effects of the credit crisis have been the most severe (US, Mexico, Spain and Italy).

The changes are mainly towards a more conservative approach to extending credit in all countries. However some
companies have become more liberal allowing buyers additional payment flexibility. About one in ten Mexican and Italian
companies have become more liberal in credit extension. It is notable that Mexico has the most companies that have
changed their credit extension practices to offer both more liberal (11%) and more conservative (52%) credit terms.

Have you changed your approach to extending credit to
customers as aresult of the credit crisis?

Australia/New

6% 33% o
Zealand (n=144) 2 60%

Mexico (n=147) &L 52% 37%
o)
Europe (n=1743) 66%
Belgium (n=183) &4 35% 62%
Denmark (n=140) SEE7) 79%
France (n=189) 74%
Germany (n=199) 60%
ey (=194
Netherlands (n=192) EAPARZ) 7%
Spain (n=192) G4 42% 52%
Sweden (n=137) 89%

Switzerland (n=112) [RIEEAEA 74%

United Kingdom
6% 34% %
(n=205) : 60%
W More liberal credit extension
Sample: All establishments W More conservative credit extension
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About 70% of small companies have not changed their credit extension policy as a result of the credit crisis. Larger
companies have changed their policy more often.

Have you changed your approach to extending credit to customers as a result of the credit crisis?

< €10 Million (n=703) [EEZ 25% 72%

€10 Million - €100 Million

0, 0, 0,
(n=780) 5% 35% 60%
€100 Million - €1 Billion (n=501) RE&) 41% 54%
> €1 Billion (n=353) A 36% 58%
M More liberal credit extension
sample: All establishments W More conservative credit extension

No change




The graph below shows that the approach to extending credit to customers has been changed in particular in basic
materials, building supply & construction and telecommunications companies with telecommunications companies the
most likely to provide more liberal credit terms. Service, healthcare, Entertainment and Consumer Goods companies are
the least likely to have changed their approach to extending credit.

Have you changed your approach to extending credit to
customers as aresult of the credit crisis?

Agriculture (n=41) 55%
Basic Materials (n=32) 48%
Building Supply & Construction (n=223) &4 45% 52%
Conglomerate (n=33) 58%
Consumer Goods (n=173) 17 68%
Distribution & Wholesale (n=225) (4 39% 56%
Energy (n=58) 56%
Entertainment (n=78) 4 29% 68%
Healthcare (n=131) 69%
Industrial & Manufacturing (n=302) 57%

Services (n=667) ANEVILL) 70%

Technology (n=152) & 34% 60%

Telecommunications (n=55) 51%
Transportation (n=100) 61%

W More liberal credit extension
Sample: All establishments W More conservative credit extension

No change




425  Mitigation of receivables risks

The graph below shows the degree to which companies use tools to reduce their risks on receivables. Almost all US and
Mexican companies use at least one type of tool, while in Sweden and Denmark the application of tools to protect
against receivables risks is lowest.

Percentage of companies that use tools to mitigate receivables risks
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87%

Mexico (n=150) 96%

United States

0,
(n=306) 9%

Europe (n=1703) 83%

Belgium (n=182) 84%
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Netherlands (n=185)
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Sweden (n=119) 64%

Switzerland (n=107)

88%
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Three quarters of all small companies (less than €10 million annual gross sales) use tools to mitigate receivables risks
versus roughly 90% of larger companies (more than €10 million).

Percentage of companies that use tools to mitigate receivables risks

<£10 Million (n=720) 75%

€10 Million - €100 Million

0,
(n=789) 89%

€100 Million - €1 Billion

0,
(n=455) 91%

> €1 Billion (n=312) 92%

Sample: All establishments




The following graph shows the degree of mitigation per industry. Service companies stand out as the industry that makes
the least use of tools to mitigate receivables risks.

Percentage of companies that use tools to mitigate receivables risks
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Cash payment (including cash in advance, cash with order and cash on delivery) stands out as the best method of
protection against receivables risks. This is particularly prevalent in the US (86%), Switzerland (54%) and Mexico (57%).
No other tool is being used by more than 25% of responding companies. 15% of companies are not using any risk
mitigation tools at all.

Mexican companies also reported the most frequent use of guarantees of payment (43%) and credit insurance (32%).
Other countries with a high percentage of credit insurance use by respondents include Spain (30%), Italy (24%), Germany
(23%), the United States (23%), the United Kingdom (21%) and Australia and New Zealand (21%)

Further on collection services are the main tool for Dutch companies (26%). Credit management is by far the most
popular in the United States (56%), followed by Australia and New Zealand (31%) and Switzerland (30%)

What tools do you use to mitigate your receivables risks? - TOTAL

Cash I 4 5%
I, 2 4%
I, 2 1%

I 20%

Guarantee of Payment
Credit Management / Reminders

Credit Insurance

Collections Services

Adjust Terms

Documentary Letters of Credit
Irrevocable Standby Letter of Credit
Purchase Money Security Interest
Factoring

Certificate of Deposit
Securitization

Self Insurance

Consignment

Puts

None

Other

Note: Multiple answers possible
Sample: All establishments (n=2298)

I 16%
I 13%
I 11%
I 11%
I 9%
I 9%
I 9%
I 7%

I 6%

I 6%

. 3%
I 15%
. 2%

See Appendix B for the tools used per industry and per country




426 Federal banks

Next to the tools and measures companies can take themselves against tightening financial markets and receivables risks,
central banks (for example the US Federal Reserve and the European Central Bank) can influence financial markets by
raising or lowering interest rates and directly lending to financial institutions. The graph below shows the degree to which
companies in the surveyed countries think central banks are doing enough to stimulate credit market liquidity.

In general more than half of all companies think that the central banks are doing a sufficient job stimulating credit
liquidity; 31% think the impact of the credit crisis should be minimal as a result of the actions by central banks, 26%
think they are doing a sufficient job of stimulating market liquidity.

Italian companies are most critical of the policies of central banks, followed by Spanish, Australian/New Zealand, Mexican
and US companies.

Are the US Federal Reserve, the European Central Bank and
other central banks doing enough to stimulate credit market
liquidity?

Australia/New

Zealand (n=99)

Mexico (n=128) 48%

o) 48%
Europe (n=1307) 41%
Belgium (n=131) 36%
penmark (109
France (n=147) 46%

28% 21% 51%

Germany (n=157) 31% 32% 37%

Kaly (n=171) 62%
Netherlands (n=131) 26%
spain (n=169) [0 29% 52%
Sweden (n=62) 33%
Switzerland (n=76) 34%
Unied Kingaom

*
* Making prudent decisions and the impact of the credit crisis should be minimal W Yes
** Doing more than a sufficient job in stimulating credit market liquidity M Yes **
Sample: All establishments No




Smaller companies tend to be less critical of the efforts of the central banks to increase market liquidity. 40% of small
companies (less than €10 million in revenues) said the central banks were not doing enough to stimulate credit market
liquidity versus 53% of companies with revenues in excess of €10 million.

Are the US Federal Reserve, the European Central Bank and other central banks doing enough to
stimulate credit market liquidity ?

< €10 Million (n=436) 53%

€10 Million - €100 Million

42%
(n=597) °

€100 Million - €1 Billion (n=395)

36%

> €1 Billion (n=298) 38%

W Yes*
* Making prudent decisions and the impact of the credit crisis should be minimal

- e : ; o W Yes **
Doing more than a sufficient job in stimulating credit market liquidity
Sample: All establishments No




Establishments from the consumer goods industry are the least satisfied with the efforts of central banks with regard to
the effects of the credit crisis. Conglomerates are the most satisfied.

Are the US Federal Reserve, the European Central Bank and
other central banks doing enough to stimulate credit market

liquidity?
Agriculture (n=30) 50% 11% 39%
Basic Materials (n=26) 29% 23% 48%
Building Supply & Construction (n=156) 27% 26% 46%
Conglomerate (n=27) 41% 27% 32%
Consumer Goods (n=127) 54%
Distribution & Wholesale (n=165) 30% 26% 44%

Energy (n=52) 39%

Entertainment (n=61) 35%

Healthcare (n=97) 40%
Industrial & Manufacturing (n=218) 40%
Services (n=490) 42%

Technology (n=117) 42%
Telecommunications (n=45) 39%
Transportation (n=75) 43%

* Making prudent decisions and the impact of the credit crisis should be minimal M Yes *
** Doing more than a sufficient job in stimulating credit market liquidity W Ves **
Sample: All establishments

No




43 A look into the future
431 Possible outcomes

The following range of possible outcomes of the current credit crisis was evaluated by companies in all countries:
The market will resolve the crisis without outside intervention;

Limited intervention by private agencies will be necessary to resolve the crisis;
Limited intervention by governmental agencies will be necessary to resolve the crisis;
Major intervention by governmental agencies will be necessary to resolve the crisis;
Failure of a small number of financial institutions;

Failure of one or more significantly large financial institutions.

w W W W W W

As can be seen in the graph below, globally the scenario in which a small number of financial institutions will fail is seen
as most likely. This is the case in all countries with the exception of the Netherlands and Belgium, where a limited
intervention of governmental agencies is considered to be the most likely outcome and Mexico and Italy where major
governmental intervention is seen as most likely.

How likely do you consider each of the following outcomes of the credit crisis?

The market will resolve th?nir;szlz ;I\)Ilthout outside intervention 13% 28% 20% 27% -

Limited intervention by private agencies will be necessary to
resolve the crisis (n=2263)

Limited intervention by governme_nt:al agencies will be necessary 17% 43% 24% 11% l
to resolve the crisis (n=2289)

Major intervention by governmental agencies will be necessary to i e 28% 16% -
resolve the crisis (n=2284)

Failure of a small number of financial institutions (n=2288) 23% 42% 20% 11% I
Failure of one or more sg(r:]lﬁ;;r;tcl)); large financial institutions - NEAA 3% 24% 19% -

Sample: All establishments HlLikely W Somewhat likely Neutral Somewhat unlikely ~ m Unlikely

12% 41% 30% 12% .




More than half of all German companies think there is a genuine possibility that the crisis will be resolved without any
intervention. Surprisingly a substantial percentage of Mexican companies (46%) think this outcome is at least somewhat
likely.

US, Italian and to a slightly lesser extent French and Swiss companies have the least confidence that the crisis will be
resolved without intervention.

How likely do you consider the following outcome of the credit crisis:
The market will resolve the crisis without intervention?
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The entertainment and technology industries are quite optimistic that an unaided ending to the credit crisis can be
achieved. In transportation and telecommunications this outcome is seen as less likely.

How likely do you consider the following outcome of the credit crisis:
The market will resolve the crisis without intervention?

Agriculture (n=41) 20% 29% 18%

Basic Materials (n=32) [Ead 39% 19%

Building Supply & Construction (n=211) RFAZ) 26% 21%

Conglomerate (n=34) KEEZNEPARY) 23%

Consumer Goods (n=178) RN RENELZ) 23%

Distribution & Wholesale (n=213) FVAZ) 25% 19%

Energy (n=61) WF¥AZ) 27% 28%

Entertainment (n=71) AR 32% 20%

Healthcare (n=134) 34% 20%

=
:
B3

Industrial & Manufacturing (n=306) F&EZ) 28% 18%

Services (n=636) F¥AZ) 30% 20%

Technology (n=151) 20% 29% 16%

Telecommunications (n=60) RESEZRENEL/NE 18%

Transportation (n=95) [HFALEEAT/) 15%

Hlikely ESomewhat likely Neutral ~ m Somewhat unlikely  ® Unlikely
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At least two thirds of Mexican and Swiss companies think that a limited intervention of private agencies could be
necessary to resolve the current credit crisis. Swedish and Italian companies have the lowest confidence in this outcome.

How likely do you consider the following outcome of the credit crisis:
Limited intervention by private agencies will be necessary to resolve crisis?
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A large percentage of establishments in all industries think that a limited intervention of private agencies could resolve
the crisis. Basic materials companies and conglomerates however are the most optimistic about this outcome.

How likely do you consider the following outcome of the credit crisis:
Limited intervention by private agencies will be necessary to resolve crisis?

Agriculture (n=41)
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Compared to intervention of private agencies there seems to be a stronger belief that limited intervention by
governmental agencies will be required to resolve the credit crisis. In almost all countries limited governmental
intervention is seen as a more likely measure to end the credit crisis than a major intervention. Sweden is the only country
in which fewer than 50% of respondents believe this is a likely or somewhat likely outcome.

How likely do you consider the following outcome of the credit crisis:

Limited intervention by governmental agencies will be necessary to resolve crisis?
sty 190 1907
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About one third of companies in the agriculture industry think that it is unrealistic that limited intervention of
governmental agencies will lead to an ending of the credit crisis. Conglomerates, on the other hand, are very optimistic
that limited intervention will resolve the crisis.

How likely do you consider the following outcome of the credit crisis:
Limited intervention by governmental agencies will be necessary to resolve crisis?

agricutture (n=41) [N 0% 24% 5%
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Distribution & Wholesale (n=213) R&LZ) 42% 24%
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Italian and Mexican companies are most inclined to believe that major government intervention will be required to resolve
the credit crisis. In Germany, the US and Switzerland respondents had a mixed view on governments playing a more
pronounced role in resolving the credit crisis. Approximately as many companies think that major intervention on the part
of the government will be likely as those that think it is unlikely.

How likely do you consider the following outcome of the credit crisis:
Major intervention by governmental agencies will be necessary to resolve crisis?
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By industry, the opinion that an ending of the credit crisis through a major governmental intervention is fairly uniform:
about half of the establishments think such an outcome is likely. Only with conglomerates and agricultural companies was
this outcome considered likely by less than 40% of respondents.

How likely do you consider the following outcome of the credit crisis:
Major intervention by governmental agencies will be necessary to resolve crisis?

Agriculture (n=41) 26% 13% 28%

Basic Materials (n=32) BENEZ) 29% 31%

Building Supply & Construction (n=212) 23% 30% 26%

Conglomerate (n=33) WLV 46%
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Distribution & Wholesale (n=212) 22% 27% 25%

Energy (n=62) 24% 26% 25%

Entertainment (n=72) 25% 23% 30%

Healthcare (n=134) BELZ) 25% 32%

Industrial & Manufacturing (n=297) BENEZ 28% 30%

Services (n=636) WAL/ 24% 29%

Technology (n=150) 26% 24% 23%

Telecommunications (n=61) WMEEZ 38% 25%

Transportation (n=97) 26% 28% 25%

HlLikely mSomewhat likely Neutral ~ m Somewhat unlikely  m Unlikely
Sample: All establishments




As stated before, in most countries failure of a small number of financial institutions is seen as the most realistic outcome
of the credit crisis. Companies in the US (81%) and Australia/New Zealand (78%) expressed the strongest expectations
of this outcome and at least 50% of companies in all countries think this is a realistic outcome.

Interestingly in Italy, where the impact of the crisis is considered relatively high, 22% of companies think it is unlikely or
somewhat unlikely that a small number of financial institutions will fail. Along with the Netherlands, this is the highest
percentage of all the countries in the survey.

How likely do you consider the following outcome of the credit crisis:
Failure of a small number of financial institutions?

o (13t ’
Zealand (n=138) 0% 48% 16% 4%
Mexico (n=147) 31% 38% 18% | 9%3%

United States 7 7 D
(ne298) 27% 54% 119% 494@%
Europe (n=1708) 22% 40% 21% [12% 5%

Belgium (n=182) 19% | 14% 6%
Denmark (n=137) 15% | 15% 2%
France (n=191) [0 42% 20% | 13% 5%
Germany (n=193) 18% | 10%3%
ttaly (n=193) 26% 16% 6%
Netherlands (n=185) 28% 17% 5%
spain(n=192) [IEED 41% 24%  |8%4%
Sweden (n=125) 30% 11%3%
Switzerland (n=112) 129% | 13% 6%

United Kingdom o o o
(1=108) 21% 47% 21%  [79%5%
Hlikely W Somewnhat likely Neutral Somewhat unlikely ~ m Unlikely

Sample: All establishments




In the energy sector 29% of responding companies think that the failure of a small number of financial institutions is an
unlikely or somewhat unlikely outcome.

On average only 15% think this outcome is unlikely or somewhat unlikely.

How likely do you consider the following outcome of the credit crisis:
Failure of a small number of financial institutions?

Agriculture (n=39)

Basic Materials (n=31)

Building Supply & Construction (n=214)

Conglomerate (n=34)

Consumer Goods (n=175)

Distribution & Wholesale (n=212)

Energy (n=62)

Entertainment (n=72)

Healthcare (n=134)

Industrial & Manufacturing (n=302)

Services (n=640)

Technology (n=147)

Telecommunications (n=60)

Transportation (n=96)

Hlikely ESomewhat likely
Sample: All establishments

21% 48% 16%
11% 50%

30%

30% 39% 23% 6%%
17% 54% 18% [11%%

27% 34%
24% 40% 19%

25%

139 3> RSN

14% 52%
25% 39% 23%
24% 42% 17%
22% 44% 17%
24% 45% 14%
27% 40% 18%
22% 39%

Neutral

25%

M Somewhat unlikely

30%

1546
9%

(15%2%
129%3%
1298%

M Unlikely




Failure of one or more significantly large financial institutions as an outcome of the credit crisis is, in comparison to the
other countries investigated, seen as most likely by companies in Australia/New Zealand, Mexico and France. In France,
the well publicized discovery of trading fraud at Société Générale earlier this year may have had an influence on the
results with regard to this outcome.

More than half of all Danish companies think it is unlikely that one or more significantly large companies will fail.

How likely do you consider the following outcome of the credit crisis:
Failure of one or more significantly large financial institutions?

Australia/New

0,
Zealand (n=137) 29%

34% 22%

Mexico (n=146) [[IEED 34% 18% | 19% 8%
zon) % 15% (1%
el 10 41% 24%
Europe (n=1695) [EEX% 30% 25% | 19% [ES%N
Belgium (n=181) [JFEEQ 32% 21% | 17% [NEeRY

7% 18% 22%

Denmark (n=136)

France (n=189) 21% 36% 23%

Germany (153 ST
— s (Vi
Netherlands (n=184) 26% | 18% A7
Spain (=11 ST

Sweden (n=124) 1R 40%

9% 36% 18%

Switzerland (n=112)

United Kingdom
(n=195)

HLikely

B Somewhat likely

14% 36% 27%

Neutral ~ ® Somewhat unlikely ~ ® Unlikely

Sample: All establishments




The agriculture industry provides the most support for the statement that failure of one or more large financial
institutions could be an outcome of the credit crisis.

The basic materials industry expressed the strongest opinion that this outcome is unlikely.

How likely do you consider the following outcome of the credit crisis:
Failure of one or more significantly large financial institutions?

Agriculture (n=38) KL 45% 22%

Basic Materials (n=31) 4] 36% 20%

Building Supply & Construction (n=213) ELZ 27% 29%

Conglomerate (n=34) FVAZ NV 40%

Consumer Goods (n=173) kL7 27% 26%

Distribution & Wholesale (n=210) L% 32% 22%

Energy (n=61) BEL 38% 19%

Entertainment (n=70) 37% 30%

Healthcare (n=129) 20% 26% 28%

Industrial & Manufacturing (n=300) E¥AZ 33% 23%

=y
s
>

Services (n=639) KMEZ) 32% 23%

Technology (n=148) KA 38% 18%

Telecommunications (n=60) WMEEEZ 28% 34%

Transportation (n=95) RFAZ] 30% 25%

Hlikely ESomewhat likely Neutral ~ m Somewhat unlikely ~ ® Unlikely
Sample: All establishments




4.3.2  Slowdown of economic growth

The general expectation of companies worldwide is that economies will slow over the next 12 months; only 12% of all
companies do not expect any slowdown during this period.

About one in six companies (17%) expect a slowdown of only the national economy, a quarter (25%) expect a slowdown
of the global economy and a little less than half expect a slowdown of both the national and the global economy (46%).

The expectation of a slowdown is highest in the United Kingdom, Mexico, the United States, Spain, Italy, France and
Belgium (All more than 90%) and lowest is Sweden (34%) and the Netherlands (25%).

About a quarter or more of US, Spanish and Mexican companies only expect a national slowdown. A global slowdown is
expected most by companies in the United Kingdom.

Do you think (national/global) economic growth will slow over the next year?
Z?:E;Z'isz“l";) 19% 20% 51% 10%
Mexico (n=148) 44% 6%
Unied Sats s
Europe (n=1749) 45% 13%
Belgium (n=187) 44% 9%
Denmark (n=140) 46% 12%
France (n=202) 43% 9%
Germany (n=196) 47% 13%
ttaly (=197) 48% 8%
Netherlands (n=183) 40% 25%
Spain (n=198) 42% 7%
Sweden (n=131) 45% 34%
Switzerland (n=113) 35% 19%
Unit?::I;ic;;g)dom 57% 5%
M National economy M Global economy Both No slowdown
Sample: All establishments




In the basic materials and energy industries practically all establishments expect economic growth to slow nationally
and/or globally. Approximately 40% to 50% of respondents in all industries expect both national and global economies
to slow.

Do you think (national/global) economic growth will slow over the next year?

Agriculture 42%
Basic Materials 41% 0%
Building Sup_ply& 43%
Construction
Conglomerate 46%
Consumer Goods 45%
Distribution & 44%
Wholesale
Entertainment 48%
Healthcare 46%
i
Services 48%
Technology 49%
Telecommunications 42%

H National economy W Global economy Both = No slowdown
Sample: All establishments




4.3.3  Future impact on business and industry

In all countries surveyed more companies are expecting an impact from the credit crisis, both to their business and to
their industry, than have already experienced an impact. In many cases the difference is substantial. Even in Sweden,
which has consistently reported the least impact, there is a pronounced increase in the number of companies expecting
an impact in the future. This confirms that the business world is bracing itself for a future blow. The greatest impact of
course is expected by companies in the US and in Mexico which sells 80% of its exports to the US. Expectations in Spain,
the UK and Italy are not far behind in respect to their being a greater impact on the horizon. Spain and the UK may have
some sub-prime issues of their own to manage. Both have seen a large part of their growth in the building and
construction area and you can add the importance of the financial sector to the economy in the UK. Italy may feel more
vulnerable as its economy has long been considered one of the more fragile in the EU and because of the current
instability of the government which is in the midst of forced elections of a new government. Conversely, the Netherlands
does not expect much change at all.

In general the number of companies that expect an impact on the industry in which they operate is higher than the
number that expect an impact on their company. In some countries however, like the US and Sweden, there is no
measurable difference.

Impact on business last year versus expected future impact on business and

industry
. 43%
Austaliaew e 500
Zealand (n=134) 60%

60%

©
s
>

Mexico (n=139)

. 68%
e States s

(n=289) 90%

Europe (n=1596) 48%

Belgium (n=168)

Denmark (n=137) 38%
.
France (n=179) 48%
Germany (n=182) 45%
ttaly (n=169)
Netherlands (n=171) 31%
Spain (n=173) 67%
76%
. 7%
Sweden (n=129) 27%
Switzerland (n=99) 36%
i i 46%

58%

68%
2%

(n=180) 67%
M Impact in the last year
Sample: All establishments M Expected future impact on business

Expected future impact on industry




In general the expected impact on the industry and the business rises with annual gross sales. We would expect that

larger companies are therefore doing more to protect themselves.

Impact on business last year versus expected future impact on business and industry

28%
< €10 Million (n=620)

35%
€10 Million - €100 Million
(n=716)

€100 Million - €1 Billion (n=478)

> €1 Billion (n=338)

Sample: All establishments

44%

46%

49%

52%

54%
57%

57%

63%

61%

66%

W Impact in the last year
W Impact on business
Impact on industry




The graph below shows that in almost all industries, with the exception of entertainment, more companies are
anticipating a future impact on their business from the credit crisis than were impacted last year. This suggests that the
entertainment industry may have experienced an early impact and that the future will therefore not be measurably
different. Agricultural, energy and industrial & manufacturing companies and conglomerates also don’t demonstrate a big
increase in the number of companies anticipating an impact from the credit crisis on their businesses or their industry in
the future compared to the past.

Impact on business last year versus expected future impact on business and

industry
Agriculture (n=40) 45%
47%
41%
Basic Materials (n=29) 58%
69%
- 45%
Construction (n=215) 73%
Conglomerate (n=33) 62%
65%

(n=163) 64%
Wholesale (n=218) 83%
Energy (n=53) 57%
I .
Entertainment (n=78) 37%

_ 22%
Healthcare (n=139) 60%

64%
) 42%
Manufacturing (n=302) 49%
Services (n=667) 53%
63%
Technology (n=148) 56%
50%
icati 34%
(n=55) 61%
i 34%
(n=100) 48%
M Impact in the last year
Sample: All establishments M Expected future impact on business

Expected future impact on industry




Companies that expect an impact on their industry or business in the near future were asked to what degree they think
the credit crisis will have an impact on several areas.

An increase in payment defaults by customers is seen as the biggest potential impact of the credit crisis. A decrease in the
ability to generate and/or grow sales and an increase in the cost of capital are also seen as important possible effects of
the crisis.

The Mexicans have a relatively high expectation of an increase in payment defaults (80% significant or somewhat
significant), an impact on the ability to raise outside capital (69% significant or somewhat significant) and an impact on
the availability of loans in foreign currencies (52% significant or somewhat significant). (See Appendix B)

A few other notable expectations include:

France: an impact on the ability to fund day to day operations 60% significant or somewhat significant
Spain: an impact on the ability to fund day to day operations 58% significant or somewhat significant
UK: an impact on the ability to extend credit to customers 67% significant or somewhat significant
Germany: an impact on ability to raise outside capital 72% significant or somewhat significant
Italy: an increase in the cost of capital 71% significant or somewhat significant
Australia: an increase in the cost of capital 78% significant or somewnhat significant

To what degree will the credit crisis impact your industry or business in each of the following areas? - TOTAL

Increase payment defaults by
customers (n=1317)

The ability _to fund day to day 13% 34% 30% 11% -
operations (n=1298)
The availability of loans in o - D _
foreign currencies (n=1229) 14% 22% 38% 10%

The ability to generate and or 24% 43% 21% 8% .
grow sales (n=1315)

29% 42% 18% 6% .

The ability to extend credit to 18% 21% 2506 10% -
customers (n=1321)
Will increase the cost of capital -
18% 47% 9
(n=1300) o ) 22% 8%
The ability to raise outside -
; 18% 37% 25%
capital (n=1286) ’ ’ % 9%
M Significant W Somewhat significant Neutral Somewhat insignificant M Insignificant

Sample: Establishments that expect an impact

See Appendix C for the impact in the concerning areas per country



4.3.4  Regions and businesses where impact is expected

The graph below shows that in general the United States is expected to suffer the most from the credit crisis in the next
12 months. This is followed by the rest of the Americas except Canada and Western Europe. In respect to Canada, this is
somewhat interesting because the US is Canada’s biggest trading partner.

At the other end of the spectrum, Australia/New Zealand is expected to suffer from the credit crisis by a quite low
percentage of respondents. This response contrasts the expectations of companies in Australia/New Zealand and appears
to highlight some significant misconceptions about the potential exposure to the credit crisis of companies in these two
countries.

Over the next 12 months, which regions do you think will suffer the (most/least) from the credit crisis?
United States of America (n=2268) -6% NI 5490
Mexico (n=2011) -13% I 2%
Central America (n=1991) -16% NN 3%
South America (n=1980) -17% I 4 2%
Western Europe (n=2144) -18% I 2%
Canada (n=2084) -15% I 36%
Africa (n=1963) -27% I 33%
Asia (in general) (n=2074) 27 I 33%
South East Asia (n=2024) -26% NN 329
Caribbean (n=1930) -24% NN 30%
Eastern Europe (n=2053) -31% I 5%
Australia / New Zealand (n=1976) -29% I 0 3%
Middle East (n=2023) -36% I 2 1%
Sample: All establishments M Least likely
W Most likely




Business sectors that are expected to suffer most over the coming twelve months are the building supply & construction,
manufacturing and consumer goods industries. While this doesn’t represent a departure from the responses about having
been impacted by the credit crisis, it does show an escalation going forward.

Over the next 12 months, which business sectors do you think will suffer the (most/least) from the credit crisis?
Building Supply & Construction (n=2227) -11% I 63%
Industrial and manufacturing (n=2247) -9% N 2%
Consumer Goods (n=2251) -13% I 1%
Transportation (n=2212) -15% I 6%
Basic Materials (n=2213) -21% I £ 5%
Distribution & Wholesale (n=2217) -16% I £ 4%
Energy (n=2221) -25% I, /1%
Services (n=2230) -21% I 3 7%
Technology (n=2216) -24% I 33
Entertainment (n=2208) -27% I 30%
Telecommunications (n=2202) -27% I 0%
Agriculture (n=2218) -30% I 5%
Healthcare (n=2205) -36% I 1%
Sample: All establishments M Least likely
M Most likely




Appendix A - The impact of tight credit on business per country

How would tight credit impact your business? - Belgium

Reduce expenses NN 39%
Restrict growth due to lack of capital for initiatives [ NG 26%
Increase interest/financing costs NN 2 1%
Delay investment in property, plant and equipment [ IREEREEEENNNNN 17%
Negatively impact market share NN 14%
Restrict growth due to lack of inventory NG 13%
Cause a workforce cutback NN 12%
Limit marketing initiatives  [ING_G_ 10%
Delay launch of new products NN 8%
Clients impacted and therefore reduce spending I 7%
Restrict R&D NN 7%
Limit M&A opportunities [ INEG_G_G 7%
Consolidation of operations I 4%
Enhance M&A opportunities [l 3%

Note: Multiple answers possible
Sample: All establishments (n=191)

How would tight credit impact your business? - Denmark

Increase interest/financing costs NI 26%
Restrict growth due to lack of capital for initiatives [ INEGEGEG 1%
Reduce expenses NN 18%
Delay investment in property, plant and equipment [ IREEEEEGGEEE 16%
Cause a workforce cutback [N 15%
Negatively impact market share [ ENREGEGEGEGGGN 13%
Limit marketing initiatives [ I RN 12%
Enhance M&A opportunities I NN %0
Limit M&A opportunities I 3%
Consolidation of operations [ INEGG_ 7%
RestrictR&D NN 7%
Restrict growth due to lack of inventory NI 7%
Clients impacted and therefore reduce spending IR 6%
Delay launch of new products [ IENEG_G_ 6%

Note: Multiple answers possible
Sample: All establishments (n=128)




How would tight credit impact your business? - France

Reduce expenses I 33%
Delay investment in property, plant and equipment [ RGN 25%
Increase interest/inancing costs I NEGEGGGGGNGGGNN 200
Restrict growth due to lack of capital for initiatives [ ENEGEGEGTGTNININGGGNNNNN 19%
Restrict growth due to lack of inventory [N 1 4%
Limit marketing initiatives [ NG 13%
Negatively impact market share NN 3%
Limit M&A opportunities IR 12%
Cause a workforce cutback NG 10%
Delay launch of new products [ NN 10%
Consolidation of operations I 7%
Restrict R&D [INIINEGEGEGEGE 7%
Enhance M&A opportunities | I 5%

Note: Multiple answers possible
Sample: All establishments (n=185)

How would tight credit impact your business? - Germany
Delay investment in property, plant and equipment I 31%
Reduce expenses I 30%
Restrict growth due to lack of inventory I 29%
Increase interest/financing costs I 23%
Restrict growth due to lack of capital for initiatives I 23%
Limit marketing initiatives I 229%
Delay launch of new products I 18%
Consolidation of operations I 15%
Cause a workforce cutback [N 15%
Negatively impact market share NN 15%
Clients impacted and therefore reduce spending NN 13%
Limit M&A opportunities I 12%
Restrict R&D I 10%
Enhance M&A opportunities [ INNEG_G_____ 5%
Create a lack of liquidity [l 2%

Customers will take longer to pay us [l 2%
Note: Multiple answers possible
Sample: All establishments (n=192)




How would tight credit impact your business? - ltaly

Reduce expenses I 41%
Increase interest/financing costs I 38%
Restrict growth due to lack of capital for initiatives I 29%
Limit marketing initiatives I 27 %
Delay investment in property, plant and equipment I 2 7%
Cause a workforce cutback NN 18%
Restrict growth due to lack of inventory I 17%
Restrict R&D INIIIIINNENGNGNN 15%
Negatively impact market share IS 13%
Delay launch of new products I 11%
Enhance M&A opportunities NI 9%
Limit M&A opportunities IR 0%
Consolidation of operations I 6%
Clients impacted and therefore reduce spending I 5%
Customers will take longer to pay us Il 2%

Note: Multiple answers possible
Sample: All establishments (n=192)

How would tight credit impact your business? - The Netherlands

Increase interest/financing costs I 269%
Reduce expenses NG 17%
Restrict growth due to lack of capital for initiatives  INEREGIGGG 16%
Delay investment in property, plant and equipment [ IR 120
Restrict growth due to lack of inventory NN 12%
Limit M&A opportunities I RN 11%
Negatively impact market share [N 10%
Restrict R&D NI 9%
Consolidation of operations [N 7%
Clients impacted and therefore reduce spending [N 6%
Delay launch of new products IR 6%
Enhance M&A opportunities [ INEG_ 6%
Cause a workforce cutback NN 5%
Limit marketing initiatives [N 3%

Note: Multiple answers possible
Sample: All establishments (n=187)




How would tight credit impact your business? - Spain

Restrict growth due to lack of capital for initiatives I 39%
Delay investment in property, plant and equipment I 34%
Reduce expenses I 29%
Negatively impact market share I 29%
Cause a workforce cutback I 28%
Increase interest/financing costs I 2 7%
Restrict growth due to lack of inventory I 25%
Limit marketing initiatives I 2 4%
Restrict R&D I 22%
Delay launch of new products I 18%
Limit M&A opportunities I 12%
Consolidation of operations NG 3%
Clients impacted and therefore reduce spending I 7%
Enhance M&A opportunities I 7%
General decrease of growth [l 2%
Create a lack of liquidity Il 2%

Note: Multiple answers possible
Sample: All establishments (n=194)

How would tight credit impact your business? - Sweden

Restrict growth due to lack of capital for initiatives I 29%
Increase interest/financing costs NN 2%
Delay investment in property, plant and equipment I 22%
Limit marketing initiatives I 19%
Cause a workforce cutback I 17%
Delay launch of new products NN 11%
Limit M&A opportunities I 11%
Negatively impact market share [N 11%
Reduce expenses NN 10%
Restrict R&D I 0%
Consolidation of operations NN 7%
Restrict growth due to lack of inventory IR 6%
Enhance M&A opportunities I 5%
Clients impacted and therefore reduce spending I 3%
General decrease of growth I 3%

Note: Multiple answers possible
Sample: All establishments (n=127)




Delay investment in property, plant and equipment
Reduce expenses

Restrict growth due to lack of capital for initiatives
Delay launch of new products

Increase interest/financing costs

Limit marketing initiatives

Negatively impact market share

Cause a workforce cutback

Clients impacted and therefore reduce spending
Limit M&A opportunities

Restrict growth due to lack of inventory
Consolidation of operations

Enhance M&A opportunities

Customers will take longer to pay us

Restrict R&D

General decrease of growth

Note: Multiple answers possible
Sample: All establishments (n=111)

How would tight creditimpact your business? - Switzerland

I mm— 2 T%
I —— 2 6%
. 24%
I m— 2 2%

I —— 18%
— 17 %
I — 17 %o
—— 1 6%
I 14%
I 14%
I 13%

I 9%

I 8%

I 7%

I 7%

I 3%

Restrict growth due to lack of capital for initiatives
Reduce expenses

Increase interest/financing costs

Limit marketing initiatives

Restrict growth due to lack of inventory

Cause a workforce cutback

Delay investment in property, plant and equipment
Negatively impact market share

Clients impacted and therefore reduce spending
Restrict R&D

Delay launch of new products

Limit M&A opportunities

Consolidation of operations

Enhance M&A opportunities

General decrease of growth

Customers will take longer to pay us

Note: Multiple answers possible
Sample: All establishments (n=198)

How would tight credit impact your business? - United Kingdom

I — 3 4%
I 4%
— 2 3%
I 20%
— 1 9%
I 18%
I 17 %
I 17%
I 15%
I 1 4%
I 11%

I 11%

I 10%

I 8%

. 2%

. 2%




Reduce expenses

Restrict growth due to lack of capital for initiatives
Increase interest/financing costs

Delay investment in property, plant and equipment
Limit marketing initiatives

Restrict growth due to lack of inventory

Cause a workforce cutback

Negatively impact market share

Delay launch of new products

Restrict R&D

Limit M&A opportunities

Clients impacted and therefore reduce spending
Consolidation of operations

Enhance M&A opportunities

Note: Multiple answers possible
Sample: All establishments (n=1706)

How would tight creditimpact your business? - Europe

I — T %0
[ 27 %
I — ? 5%
[ 2 3%
[ 1.7 %
I 16%
I 15%
I 15%
I 12%

I 11%

I 11%

I 8%

I 8%

I 7%

Reduce expenses

Restrict growth due to lack of capital for initiatives
Increase interest/financing costs

Cause a workforce cutback

Delay investment in property, plant and equipment
Restrict growth due to lack of inventory

Limit marketing initiatives

Delay launch of new products

Consolidation of operations

Restrict R&D

Negatively impact market share

Clients impacted and therefore reduce spending
Limit M&A opportunities

General decrease of growth

Note: Multiple answers possible
Sample: All establishments (n=138)

How would tight creditimpact your business? - Australia/ New Zealand

I, 355
[, 29
I — ? 8%
I 24%
I — 2 4%
I 2 3%
I 1.9%
I 17%
I 15%
I 15%
I 14%

I 13%

I 11%

. 3%




Restrict growth due to lack of inventory

Restrict growth due to lack of capital for initiatives
Delay investment in property, plant and equipment
Cause a workforce cutback

Reduce expenses

Delay launch of new products

Increase interest/financing costs

Limit marketing initiatives

Negatively impact market share

Limit M&A opportunities

Restrict R&D

Clients impacted and therefore reduce spending
Consolidation of operations

Enhance M&A opportunities

Create a lack of liquidity

General decrease of growth

Note: Multiple answers possible
Sample: All establishments (n=150)

How would tight credit impact your business? - Mexico

I —— 53%
I —— 5 0%
I 39%
I — 37 %
I 35%
— 31%
— 2 9%
— 2 T%
I 2 3%

I 2 1%

I 10%

I 9%

I 7%

I 7%

I 6%

2%

Clients impacted and therefore reduce spending
Increase interest/financing costs

Reduce expenses

Restrict growth due to lack of capital for initiatives
Delay investment in property, plant and equipment
Negatively impact market share

Restrict growth due to lack of inventory

Cause a workforce cutback

Limit marketing initiatives

Consolidation of operations

Delay launch of new products

Limit M&A opportunities

Enhance M&A opportunities

Restrict R&D

Customers will take longer to pay us

Note: Multiple answers possible
Sample: All establishments (n=272)

How would tight creditimpact your business? - United States

I —— 31%
I —— 2 8%0
I —— 2 8%,
I — 2 4%
I —— 2 1%

I —— 2 1%

I — 1.8%
I 17%

I — 7%
I 13%

I 10%

I 8%

I 6%

I 5%

I 3%




Appendix B - Tools used to mitigate receivables risks per industry and per country

What tools do you use to mitigate your receivables risks? - Basic materials
Cash in Advance / Cash with Order / Cash Delivery I m— T 5%
Credit Insurance I 53%
Credit management/reminders I 35%
Collections Services I 27 %
Irrevocable Standby Letter of Credit I 2 7%
Securitization NGNS 24%
Guarantee of Payment NN 24%
Documentary Letters of Credit NI 20%
Adjust Terms I 19%
Purchase Money Security Interest I 19%
Self Insurance NN 16%
Factoring NN 16%
Certificate of Deposit NN 12%
Consignment I 7%
Credibility check Il 4%
Puts B1%

None M 4%

Note: Multiple answers possible
Sample: All establishments (n=32)

What tools do you use to mitigate your receivables risks? - Basic materials
Cashin Advance / Cash with Order / Cash Delivery I m—— T 5%
Credit Insurance I 53%
Credit Management/ Reminders I 35%
Collections Services I 2 7%
Irrevocable Standby Letter of Credit I 2 7%
Securitization NN 24%
Guarantee of Payment NN 24%
Documentary Letters of Credit NI 0%
Adjust Terms I 19%
Purchase Money Security Interest I 19%
Self Insurance NN 16%
Factoring NN 16%
Certificate of Deposit NI 12%
Consignment I 7%
Credibility Check Il 4%
Puts B1%

None M 4%

Note: Multiple answers possible
Sample: All establishments (n=32)




What tools do you use to mitigate your receivables risks? - Building supply and construction
Cash in Advance / Cash with Order / Cash Delivery I £\ T Yo
Guarantee of Payment I 32%
Credit Insurance I 25%
Credit Management/ Reminders I 20%
Adjust Terms I 13%
Collections Services I 12%
Purchase Money Security Interest I 12%
Securitization NI 10%
Irrevocable Standby Letter of Credit I 10%
Certificate of Deposit NI 9%
Documentary Letters of Credit I 9%
Self Insurance NN 7%
Factoring NN 7%
Consignment I 5%
Puts I 3%
None NN 11%

Other W 1%

Note: Multiple answers possible
Sample: All establishments (n=226)

What tools do you use to mitigate your receivables risks? - Conglomerate
Cashin Advance / Cash with Order / Cash Delivery I, 8%/
Credit Management/ Reminders I 32%
Adjust Terms I ? A%
Credit Insurance I 249
Collections Services I 22 %
Securitization I 17%
Factoring I 14%
Guarantee of Payment I 13%
Irrevocable Standby Letter of Credit IIEEINNNNNNNGNNG—G 13%
Purchase Money Security Interest GGG 11%
Consignment NN 9%
Self Insurance NN 5%
Documentary Letters of Credit NN 5%
Puts I 4%
Certificate of Deposit M 1%
None NN 14%
Other N 4%

Note: Multiple answers possible
Sample: All