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Retail Administrations - 2007-2010

mmm Companies failing
Source: Centre for Retail Research
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Indian Durable Industry - Segments

= Mobile
Phones/Telecommunication

m Computer & Peripherals

O Audio/Video & Equipments

0O Domestic Appliances

m Air Conditioners

@ Industrial Electric &
Electronics

m Refrigrators

0O Electric Fans

m Sewing Machines

m Washing Machines

0O Watches & Clocks
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